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The aims of the Course are to enable learners to develop:

* skills for enquiry, research and evaluation in the commercial
contexts of graphic communication

« critical understanding of the impact of advanced graphic
communication technologies and activities on our environment and
society

« skills in applying graphic communication design principles and
techniques in the various contexts of commercial activity

» skills in the use of software applications in producing creative,
meaningful and effective graphic items and solutions to
contextualised problems and challenges

« skills in creatively applying graphic presentation work and
animation techniques to satisfy the needs of commercial activities
and those of their audiences

* the ability to demonstrate independence in learning and thinking.

Assessment

Exam
2 hours 30 minutes, 90 marks, externally assessed.

Assignment Task
90 marks, externally assessed.

Passing the course equates to one level 7 qualification (32 SCQF credit
points).




